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KALEIDOSCOPE
DIE WELT calls us “Würth the screw dealer.” The Handelsblatt used the phrase 
“tool-selling conglomerate.” How does one describe the Würth Group with its 
wide variety of business segments and more than 400 separate entities? In  
English, the term is MRO: Maintenance Repair Operations. Or another alternative: 
we can illuminate the facets of the Würth world from a variety of perspectives.  
Entirely in the spirit of the kaleidescope principle: ROTATE VIEW UNDERSTAND.
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his second issue of the “Kaleido-
scope” magazine is in part 

dedicated to the grand opening of CARMEN 
WÜRTH FORUM in Künzelsau-Gaisbach, 
which will be officially inaugurated on the  
occasion of my beloved wife’s 80th birthday 
on 18 July 2017. 

This convention center and concert hall 
was designed by David Chipperfield. With a 
construction timeline of just under two years,  
a building measuring 78 m x 82 m x 14 m 
emerged, containing a chamber music hall with 
first-class acoustics for 600 guests.

My intention with this investment, and the 
name it bears, was to express my gratitude to 
my cherished wife, to whom I have been married 
for 61 years as of today (2017), for her won-
derful devotion. We are both nearing the end 
of our time on earth and I would like this to 
serve as a memorial to my dear wife’s name, 
who put a great deal of time and effort into 
caring for the disabled over all these decades.

DEAREST
READERS,

Now, the subject of architecture is something 
that has moved and influenced me throughout 
my entire life as one of the fine arts. Very early 
on in my 68 years on the job, a matter of per-
sonal importance was ensuring not only that 
my employees had secure jobs in a safe envi-
ronment but also that my colleagues had a high 
quality of life during their time spent at work. 
Surely, many employees have a higher quality 
of life at work than they do at home. Over the 
course of the years, this has given rise to a wide 
array of business facilities across the world that 
are not merely erected as lifeless, rectangular 
boxes but rather as buildings that are an exem-
plary reflection of the industrial architecture 
during that respective era. In most cases, archi-
tectural competitions were initiated, with the 
top experts and professors from architecture 
faculties rating the contestants.

Incidentally, I have published several  
volumes on the subject, which are still relevant 
to this day and which can be ordered both in 

PROF. DR. H. C. MULT.  
REINHOLD WÜRTH
CHAIRMAN OF THE 
SUPERVISORY BOARD  
OF THE WÜRTH GROUP’S 
FAMILY TRUSTST
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Würth’s online shop and from our sales repre-
sentatives. The advertisement from our publish-
ing house Swiridoff-Verlag printed in this issue 
provides more detailed information.

Architecture is the most public of the fine 
arts after all. Everyone can walk by it without hav-
ing to pay an entrance fee or wait for it to open.

A model company building is also an ex-
pression of the corporate culture it embodies, 
which in our case is characterized by open- 
mindedness, tolerance, a certain generosity, 
and the commitment to communicate our thanks 
and appreciation to both our customers and 
the outstanding work of our employees. 

CARMEN WÜRTH FORUM lends several 
new features to Künzelsau and the region  
of Heilbronn-Franken. Theater seating in the 
Great Hall offers room for 2,500 visitors. An 
outdoor area is attached to the forum for open-
air concerts with up to 10,000 attendees. 
Shortly after the grand opening, two large 
events will take place under the open sky: 
namely the Cro concert on 22 July and the 
Sting concert on 23 July 2017. 

In the future, CARMEN WÜRTH FORUM 
will host customer and supplier days alongside 
in-house trade fairs, expositions, company 
meetings, international tournaments of the 
championship Würth Künzelsau fencing club, 
and even rock and pop concerts. Concerts,  
primarily with romantic and classical music but 
also with contemporary music, will be held in 
the chamber music hall on a regular basis. 

CARMEN WÜRTH FORUM is conve-
niently located with a connection to the A6 
highway Heilbronn-Nuremberg; the Kupferzell 
exit is just 8 kilometers away.

You, dear readers, know that I still see 
myself as the company’s first sales representa-
tive, with over 72,000 employees today. There-
fore, if you or your friends are planning  
any large events, consider renting CARMEN 
WÜRTH FORUM, an advertisement is also  
included in this issue. 

In closing, I would like to thank you all, 
especially our customers and business partners 
of course, from the bottom of my heart. All 
72,000 employees in the Group know that 
they are not employed by Würth but rather by 
our customers. If our customers were to decide 
not to give us any more orders, we would be 
forced to close up shop and all of our jobs 
would be eliminated. For this reason, you as a 
customer and business partner can be certain 
that we will provide top-quality service. We 
seek to serve and help, and we strive to earn 
and strengthen your trust day in, day out so 
that we can continue working with you for  
decades to come. On that note, I wish you the 
best of luck.  

   Yours truly,
   Reinhold Würth

“ALL 72,000 OF OUR EMPLOYEES 
KNOW THAT THEY ARE NOT EMPLOYED 
BY WÜRTH BUT RATHER BY OUR  
CUSTOMERS.”
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HOMMAGE  
TO THE BELOVED 
WIFE PHOTOS BY RAFAEL KROETZ
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CARMEN WÜRTH FORUM, a convention center with an underground chamber  
music hall, is the new crown jewel in Künzelsau-Gaisbach. Walking through the 
building, which was designed by the British architect David Chipperfield, reveals  
the allure of this unique and multi-faceted construction: a building that is out of  
the ordinary in every respect.

*

CARMEN WÜRTH 
FORUM withdraws  
into the background. 
We direct the attention 
to the details – with  
a red frame.

* 
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The chamber music hall: 
French walnut for  

the wall cladding, fumed 
German oak for the 

stage and floor
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The carefully combined  
wall panels, whose  
grains fit perfectly 
together, catch the eye. 
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Managing Board of the Würth Group 
and Chairman of CARMEN WÜRTH 
FORUM’s advisory board, “the mini-
malist design is what won us over.” 
Chipperfield himself lived in Japan for 
several years and the influence of con-
temporary Japanese architecture can 
be perceived in his work. Minimalism, 
simplicity, natural materials: all of these 
elements can be found in his projects.

Although the design created by  
Chipperfield was adapted to suit the 
local milieu, Paul Krämer, responsible 

  
 
 
 
t́ s a grand, romantic gesture, 
an opulent birthday pre- 
sent to the wife: CARMEN 

WÜRTH FORUM in Künzelsau- 
Gaisbach, a multi-functional venue, is 
much more than a mere building. It 
crowns a small hill with a vista of the 
Waldenburg Mountains, nestled snug-
gly into the gently curved knoll – a sol-
itary figure on the vast terrain of the 
corporate headquarters in Hohenlohe. 
Prof. Dr. h. c. mult. Reinhold Würth 
scribbled down his vision onto a simple 
napkin several years ago. On his 80th 
birthday in April 2015, he announced 
that his idea was to become a reality. 
The structural work began at the end of 
February 2016. Now it is finished. 
Roughly 1,300 construction workers 
trudged through the construction site, 
working partially in shifts. The grand 
opening of the convention center takes 
place on 18 July 2017, in dedication to 
the 80th birthday of its namesake and 
patroness. 

CARMEN WÜRTH FORUM also re-
flects the traditionally close alliance 
between Würth and first-class architec-
ture – aesthetic Würth buildings have 
been part of the corporate culture ever 
since its inception. The new event  
center is possibly the most beautiful  
example of this. 

The British architect David  
Chipperfield, who is world-renowned 
for his sleek, elegant designs, won the 
international architecture competition. 
“It was a clear decision,” says Bernd 
Herrmann, Member of the Central 

I

MINIMALIST DESIGN: 
THE BUILDING  
WITHDRAWS INTO  
THE BACKGROUND 

for project management and construc-
tion site management at Würth, ex-
plains that it still maintains the architec- 
tural elements reminiscent of classic 
modernism from the competition. The 
dry figures alone are impressive: on a 
total area of 11,000 square meters, 
CARMEN WÜRTH FORUM harbors a 
subterranean chamber music hall, a 
large hall that can be divided into  
several parts, and a foyer flooded with 
natural light, in addition to utility and 
storage rooms, workshops and a large 
central catering area. Thanks to the 
flexible seating options and potential 
uses, the forum is equally suited for 
conferences, trade fairs, exhibitions 
and concerts. Despite its formidable 
size, it does not appear ostentatious. 
Paul Krämer: “What makes the  
building special is the fact that it  



11

One striking detail in  
the foyer of CARMEN 
WÜRTH FORUM is  
the skillful interplay be-
tween light and shad-
ows. A sculpture garden 
is located on the square 
in front of the building, 
exhibiting the work 
“BDM (Group of Girls)” 
from the Würth Collec-
tion, crafted by Georg 
Baselitz in 2012.

SOCIAL COMMITMENT 
IS A MATTER OF THE  
HEART
  
Carmen Würth, born on 18 
July 1937, is deeply 
committed to integrating 
persons with mental 
disabilities into society. 
Together with her hus-
band, Prof. Reinhold 
Würth, she founded the 
Würth Foundation in 1987. 
The Foundation’s purpose 
is to promote arts and 
culture, research and 
science, as well as training 
and education. Attracting 
widespread media 
attention, Carmen Würth 
opened Hotel and Restau-
rant Anne-Sophie in 2003, 
where people with a 
disability were integrated 
into the operations of a 
regular culinary establish-
ment. Her latest project is 
the cultural center Kultur-
haus Würth in Künzelsau 
with its reference library 
Frau Holle. Carmen Würth 
has been distinguished 
with numerous awards 
and honors, including the 
Cross of the Order of Merit 
of the Federal Republic of 
Germany and honorary 
citizenship from the Techni-
cal University of Munich.
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An interview with architect
David Chipperfield about
CARMEN WÜRTH FORUM

A BUILDING  
LIKE AN  
ACROPOLIS

Sir Chipperfield, what were your initial
thoughts when you were designing CARMEN
WÜRTH FORUM? And what fascinated you
about the project?
While working on this project, we especially liked the 
fact that it was to be a gesture to the employees of  
the Würth Group; an ornate avowal that Würth is not  
just a place to work but also stands for community. 
The purpose of the building is to bring people together.  
It manifests the very values that Reinhold Würth has  
entrenched in the company. The project is not directly  
incumbent upon ongoing business but rather serves  
as a solemn expression of the corporate and employee  
philosophy. CARMEN WÜRTH FORUM generously  
embodies the company’s posture towards long-lasting 
success and ambition.

What was unique for you and your team with
regard to this architectural project?
While building this forum, we were captivated by the fact 
that it would constitute a new venue embedded in a  
vast, picturesque landscape. Our work involved creating 
a harmonious union between architecture and landscape. 
Rather than being a simple cultural center on the com- 
pany premises, the building towers like an acropolis over 
the surrounding landscape, autonomous and yet part  
of a bigger picture.
 
In your opinion, what does CARMEN WÜRTH
FORUM have to offer as an event location?
Our goal was to create a venue and not just a building.  
A gathering place, a place that meets any practical re-
quirements while at the same time serving as an open 
and stimulating forum for shared experiences. CARMEN 
WÜRTH FORUM is a symbol of fellowship away from 
desks and workspaces, representing the company’s aspi-
ration to be more than a mere commercial enterprise.  
Furthermore, it is an interface between the company and 
the outside world, which makes it ideal for a much  
larger audience.

What does the forum represent for the company?
First and foremost, CARMEN WÜRTH FORUM is an  
emblem of the success and economic well-being of the 
company, which has evolved from a simple trading  
company into a globally renowned corporation. There-
fore, it is only logical that the forum be dedicated to  
Carmen Würth on her 80th birthday, serving as visual 
proof of the extraordinary success story that laid the 
foundation for the project in the first place. We hope that 
CARMEN WÜRTH FORUM will be a long-lasting  
representation of the values and visions of the Würth 
Group and those who are responsible for its continued 
success in the future.



13

withdraws in order to highlight the  
delicate landscape.” Immediately out-
side, the building offers enough open 
space for up to 10,000 visitors, provid-
ing the perfect setting for open-air 
events of all kinds.

A tour led by Paul Krämer un-
veiled the building’s subtleties and re-
markable attention to detail. Lightly 
colored asphalt footpaths lined with 
young linden trees lead up to the main  

entrance. “Once the trees are full-
grown, it will have a splendid prome-
nade feel,” says Krämer. Visitors and 
sightseers can take a stroll through the 

sculpture garden in the outdoor area in 
front of the building. There, they can 
marvel at the towering bronze master-
piece “BDM (Group of Girls)” by 
Georg Baselitz from the year 2012, 
displaying three friendly figures with 
their arms interlinked. Tony Cragg’s 
seven-meter-tall bronze sculpture 
“Points of View” from 2013 is also a 
three-part work. The figure “Nana 
dansante bleue” by Niki de Saint  
Phalle, 1995, is among the nine sculp-
tures in the gardens, too. Würth and 
the arts: this alliance is illustrated here 
yet again. 

The company purposefully de-
cided against fencing off the 17-hect-
are area. It should be accessible to the 
general public and invite guests to lin-
ger, which is why 30 park benches 
were set up in the area. The square in 
front of the building is flanked by two 
70- and 40-meter-long coulisses made 
of bush-hammered concrete applied in 
multi-colored layers. They give the 
steel-glass facade a stately frame. Just 
as CARMEN WÜRTH FORUM’s exte- 
rior is exceptionally sleek, its interior  
is surprisingly rich: the centerpiece is  
its underground chamber music hall, 
which offers five-star acoustics to 

around 600 visitors. The cuboid room 
slopes steeply towards the stage, 
etched with a complex wall and ceiling 
cladding made of French walnut in 
warm, rich tones. The architect David 
Chipperfield insisted on inspecting 
each individual wooden panel himself 
at the veneer factory in Karlsruhe so 
that the grain would fit together per-
fectly, reports Paul Krämer. A dark 
fumed German oak was chosen for the 
floor, while the comfortable seats are 
upholstered with flaming scarlet linen 
fabric specially made in the Italian city 
of Vicenza. But the most remarkable 
feature is the sound. The perfect condi-
tions were made possible by conduct-
ing a complete acoustic simulation in 
every nook and cranny, the results of 
which were used to define the room’s 
geometry. This was achieved in part 

AN UNDERGROUND 
CHAMBER MUSIC HALL
AS ITS CENTERPIECE

The large multi-functional hall 
can hold up to 2,500 guests –  
the wood-clad benches lend a 
beautiful touch
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by arranging and selecting the sur- 
faces of the ceiling and wall panels  
accordingly. Finely perforated panels 
absorb any unwanted vibrations at cer-
tain points, while elsewhere smooth 
surfaces serve to amplify the sound.

Similar to the acoustics, the cli-
matic conditions were simulated be-
forehand as well, “the computer spent 
three full weeks crunching the data for 
that alone,” says Krämer. It should not 
be drafty anywhere in the hall. A uni-
form, pleasant climate should prevail 
throughout the room. Spacious dress-
ing rooms and air-conditioned instru-
ment rooms are available. Even a  
lavish Steinway grand piano was pur-
chased.

The chamber music hall, foyer 
and great hall, which can hold up to 
2,500 guests depending on the occa-
sion, are all equipped with state- 
of-the-art technology for lighting and 
audiovisual media, such as videos.  

Paul Krämer: “Several thousand color 
schemes or scenes can be switched on 
in the chamber music hall to set the 
mood.” Maximum variability and top-
notch standards are guaranteed in the 
large multi-functional hall as well: with 
equipment for live broadcasts, four sta-
tionary and mobile interpreter booths, 
the option of using multi-channel rever-
beration, mobile stages, multiple con-
trol rooms, and an open ceiling con-
struction with numerous catwalks and 
70 movable chain hoists. “You can do 
anything here,” says Paul Krämer, his 
voice resonating audibly with pride.

Various details give away the 
fact that CARMEN WÜRTH FORUM  
is a true Würth building: the floor of the 
great hall is coated with an epoxy resin 
in the traditionally vibrant Würth red.  
A number of Würth products were used 
for the construction work: fastening ma-

terial such as screws, anchors, nails, 
technical substructures, chemical prod-
ucts, power tools and equipment such 
as shovels, hammers, tool boxes, pro-
tective equipment, and measuring tools. 
It therefore comes as no surprise that 

CARMEN WÜRTH FORUM is Prof. Re-
inhold Würth’s favorite project, who 
made sure to stop by the construction 
site himself on a regular basis. After all, 
it is not just an exceptional birth- 
day present for his wife Carmen but 
also represents a genuine showpiece 
for the diversity of Würth’s product 
portfolio. Moreover, it is a unique ex-
ample of modern architecture at its 
greatest: an edifice in which one can 
feel comfortable and which can be  
enjoyed by all of the senses. 

 carmen-wuerth-forum.de

AN EXAMPLE FOR 
THE WIDE SCOPE OF
WÜRTH’S PORTFOLIO

   Further pictures of the sculpture garden – 
here Niki de Saint Phalle’s “Nana dansante 
bleue,” 1995 – can be found at:  
kaleidoscope-wuerth.com/sculptures
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Innovative, first-class architecture  
has always played an important role  
in the Würth Group. A request for 
tenders was even initiated in architec-
ture competitions for several buildings 
in order to ensure originality and  
to highlight the Group’s decentralized 
nature. Nevertheless, all of the struc-
tures have one common characteristic: 
the unmistakable color scheme of  
the Würth Group.

OUT OF LOVE FOR 
THE FINE ARTS

3
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1 IMPROVED SERVICE  
WITH SMART ARCHITECTURE

The headquarters of Würth Canada  
in Guelph, Ontario, are not just an 
eye-catcher but are a real all-arounder: 
high environmental standards and  
ergonomic workspaces make day-to-day 
work easier for the employees inside, 
which in turn has a positive impact on 
customer service.

2 MIX OF TRADITION
AND INNOVATION

By completing the administration and  
logistics building in 2016 at the Group’s 
Taiwanese location in Houlong, Miaoli, 
Würth laid the foundation for contin- 
ued growth. It goes without saying that 
the traditional Würth red is a must  
for all of the modern and innovative  
architecture.

3 GRATTIS PÅ 
FÖDELSEDAGEN – 
HAPPY BIRTHDAY!

Würth Sweden celebrates its 50th anni-
versary – and can be extremely proud  
of its pedigree. In 2015, the company 
headquarters in Örebro won the MIPIM 
Award, an internationally-renowned  
honor for outstanding real-estate projects.

4 ARTISTIC
AND DYNAMIC

A building that caters to the needs of its 
employees while at the same time inspiring 
awe – this describes the headquarters  
of Würth Austria in Böheimkirchen. The 
striking silhouette effuses artistic elegance, 
and even the interior is dominated by  
dynamic shapes and forms.

   Further architectural  
masterpieces can be found at: 
kaleidoscope-wuerth.com/
architecture

1 2

4
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FACTS 
ABOUT  
SUCCESS 

NUMBERS AT A GLANCE

Regardless of whether it is a big  
or a small extreme, the Würth Group  
is many things, but never ordinary.  
The facts speak for themselves: several 
figures about this international 
corporation can be found here.

ILLUSTRATION BY CLAUDIA MEITERT/CAROLINESEIDLER.COM

euro was the  
OPERATING 
RESULT generated 
by the Würth Group 
in 2016.

euro was the SALES  
RECORD achieved by 
the Würth Group in 2016.

PRODUCTS are  
available for customers 
to order from Würth 
Group suppliers via the  
ONLINE B2B 
PROCUREMENT 
PLATFORM  
WUCATO:  
www.wucato.de

GUESTS   
have visited  
the EXHIBITIONS of the  
Würth Collection at 14 museums  
and art galleries worldwide.

STORAGE SPACES 
are available in the new 
high-bay warehouse  
at Würth Industry in Bad 
Mergentheim. This 
logistics center for industri- 
al supplies is the most 
sophisticated of its kind  
in Europe.
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The Würth Group is the  
GLOBAL MARKET LEADER 
in its core business, the trade  
in assembly and fastening mate-
rials. It currently consists of  
more than 400 COMPANIES 
in over 80 COUNTRIES.  

In its core business, the Würth 
Line, the product range for  
trade and industry encompasses  
over 125,000 PRODUCTS: 
from screws, screw accessories 
and anchors to tools, chemi-
cal-technical products and per-
sonal protective equipment.

The ALLIED COMPANIES of 
the Würth Group, which either 
operate in business areas related 
to the core business or in diversi-
fied business areas, round off the 
range by offering products for 
DIY stores, material for electrical 
installations, electronic compo-
nents such as circuit boards, and 
financial services. They account 
for more than 40 PERCENT of 
the Würth Group’s sales volume.

EMPLOYEES currently  
work at Würth around the 
world. The Würth Group 
has already created 1,347 
new jobs in 2017 (as of: 
May 2017). With more than 
32,000 sales representatives, 
Würth is the world’s largest 
employer for salaried sales 
staff.

COMPANIES IN

COUNTRIES
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POCKET  
TRAVEL GUIDE
“Misión: ver el mundo” or in 
English “Mission: see the 
world” – and go on a million 
adventures while doing so. 
That is what Anna Urroz, 
project manager at marbet 
Spain, is determined to do. 
To make sure that she does 
not lose a single memory,  
she guards her passport in  
a decorative case.

A COZY FLIGHT
When flying, project manager 
Sandra Corrius, marbet Spain, 
opts for comfortable footwear. 
What you cannot see in the 
picture: there are more pairs in 
her suitcase. The shoe-lover  
wants to be prepared for any 
situation or weather that might 
arise.

BETTINA WÜRTH
CHAIRWOMAN OF  
THE ADVISORY BOARD  
OF THE WÜRTH GROUP
ON THE SUBJECT OF  
“LIGHT” AVAILABILITY

For me, vacation does not mean 
one appointment after another, 
but rather organizing my time as 
I see fit and quietly reading a 
book or spending time with my 
family. I consider it vacation if  
I can turn off or mute my cell 
phone, at least for a couple of 
hours when there are no pending 
business appointments, and 
decide for myself whether I want 
to talk on the phone or read  
and answer my emails or text 
messages. I say constant “light” 
availability because of course 
everyone knows how to reach 
me if something urgent comes up.

NOT WITHOUT MY 
FAVORITE PILLOW!
Helene Small, a customer 
sales consultant from South 
Africa, is always full of 
energy. That’s why she could 
not go on vacation without 
her running shoes. Another 
must: her favorite pillow. 
After all, you have to be able 
to relax after your workout.
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F 
 
 
 
olded neatly or stuffed in haphaz-
ardly? The little black dress or 
maybe some running sweats? 

Overweight or lightweight? Analyzing the  
contents of a person’s suitcase divulges much 
more than just the weather at their destination: 
the luggage provides insight into its owner’s 
very personality. Several characteristics are 
brought to light as early on as the packing 
phase. Some choose to follow a strict packing 
list, while others throw damp clothes directly 
from the washing machine into their suitcase: “I 
just dry them when I get there!” If he or she ever 
arrives that is – ultimately, such last-minute types 
tend to realize at the airport that their passport 
is still at home. That would never happen to a 
by-the-list packer, although those packers are 
also in danger of missing their flight. Checking 
twenty times to make sure that everything is ac-
counted for is also quite time consuming. 

PACKING  
TO THE POINT
Judy Zhang works in 
Purchasing at Wasi Shanghai 
in China. Her packing is  
tidy and pragmatic: “The 
three most important things  
in my suitcase are clothes, 
my ID and money.”

WHAT’S IN  
YOUR SUITCASE?

A traveler’s suitcase reveals a great 
many things about their personality 
and personal preferences. It would 
take quite a while to go through the 
luggage of more than 72,000 Würth 
employees – however, seven of  
them have granted us a look inside 
their bags ...
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Just as no two persons are alike, everyone has 
their own unique way of preparing for a trip. At 
Würth, this means over 72,000 potential pack-
ers in 80 different countries. Right on time for 
summer, we asked several Würth employees to 
open up their suitcases for us. While shoe-lover 
Sandra, a project manager from Spain, scarce-

ly has room for anything else alongside all of 
her sneakers and sandals, the most important 
thing in customer sales consultant Helene’s 
(South Africa) suitcase is her favorite pillow. 
Frequently, packing is all about one thing: pri-
orities.

A PAIR OF EXTRA SHOES – 
YES OR NO? WHEN PACKING  
A SUITCASE, YOU OFTEN
HAVE TO MAKE DECISIONS.

THE MOUNTAIN 
CALLS
If you set your sights high, 
you need the right equip-
ment. Magdalena Piszczek, 
Fega (Poland), is definitely 
fully equipped for her next 
mountain trek: a practical 
backpack, sunglasses, 
proper footwear and  
a camera to capture the 
moment at the summit.

IT’S ALL ABOUT  
SAVING SPACE
Grace Yang is the team lead-
er of the Customer Service 
team at Wasi Shanghai. 
When packing, she has to 
consider her own bags as 
well as those of her son. 
There is rarely any room left 
over for unnecessary weight; 
the Chinese woman has to 
be sensible.

TRAVELING  
WITH BEAUTY
The three most important 
things in my luggage? For 
Deborah Holbach, a beauti-
cian at the spa in Wald- & 
Schlosshotel Friedrichsruhe, 
Germany, the answer is  
obvious: a book, lipstick and 
SanVino Body Splash, a  
fragrant spray for refreshing 
both your body and soul. 
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avemen were probably the hap-
piest people under the sun. Lots 
of exercise, fresh air, organic 

food without any additives and, to top it all off, 
they did not hang out in front of some computer 
monitor the entire day.

However, our ancestors are not precisely 
well known for their strikingly good mood, and 
they did not tend to live past the age of 25 either. 
Nevertheless, we now emulate a lifestyle that we 
actually left behind years ago.

The Paleo diet suggests that you should 
only eat meat and legumes. Hmm. Modern man 
appears overwhelmed with all of his possibilities, 
moving around in a circle, and when it all be-
comes too much, he wants just one thing: to go 
back to where he last felt safe. And the past is 
arguably the safest place in the world.

My generation is most likely the first that 
grew up hearing “put that thing away.” This was 
in reference to tamagotchis, MP3 players, and 
then cell phones and smartphones. As a child, I 
would never have dreamt that I would end up us-
ing that exact same sentence to chastise others 
later on as an adult.

After all, even though smartphones and 
computers can edit pictures and calculate taxes, 
they are still not exactly romantic. If you are on 
your cell phone, you are somewhere else. As is 
often the case with fallibility, we usually only no-
tice this fault in others. A father walking along with 
his daughter simply mumbles “mhmm” as she tells 
him about her day at school, allowing himself to 

be distracted by newsflashes that are not really all 
that urgent.

Or a couple eating dinner, their faces illumi-
nated by their phones instead of talking to one 
another. She posts “super romantic dinner with 
the love of my life” on Facebook while he shoots 
virtual birds with virtual pigs on his phone (super 
romantic). As a result, the job of relationship coun-
selors has changed, too. While they used to rec-
ommend finding shared hobbies, counselors now 
preach nothing but rules such as “no cell phone in 
the bedroom” (which is probably why the poor 
couple spends the night on the kitchen floor).

The answer to this technological overload: 
digital detox. Disconnect. Return to our roots. 
Leave the smartphone at home. Do not 
just observe the world through the lens 
of a camera. Taste, smell and see 
again. Caress your loved one instead 
of your phone. Of course, technology 
itself is not the problem, but rather how 
we use it. Aristotle once claimed that 
the smartest path was between two 
extremes. This means, neither complete 
abstinence nor excessive bird shoot-
ing. He thought of this clever idea 
more than 2000 years ago. Even with-
out a philosophy app.

   Learn more about Digital Detox:  
kaleidoscope-wuerth.com/detox

RONJA VON RÖNNE

Ronja von Rönne was born  
in Berlin in 1992 and has 
now returned to the capital 
to work as an author. She 
has published two books and 
numerous articles in various 
newspapers. Her first novel 
“Wir kommen” (“On our way”) 
was published by Aufbau- 
Verlag. This year, a col-
lection of her columns was 
published by S. Fischer 
Verlag with the colorful title 
“Heute ist leider schlecht” 
(“Today is no good”). 

Celebrated author Ronja von Rönne posts on Twitter and  
Instagram under @sudelheft – mostly about how the Internet  
should be abolished as quickly as possible.

DIGITAL DETOX

ILLUSTRATION BY ANJA STIEHLER-PATSCHAN/JUTTA FRICKE ILLUSTRATORS

A TURNING MOMENT
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For some time, they were mocked as being 
the toys of handicraft enthusiasts, but today 
3D printers are revolutionizing more and more 
fields of technology. Although these innovative 
gadgets are not yet being used at Würth in 
the production process, they are being used 
increasingly in the development department.

Adidas plans to sell 
5,000 pairs of sport 
shoes produced by  
a 3D printer this year

THE  
TRICK  
TO  
PRINTING
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Nevertheless, the innovative technology has 
found its way into other areas of Würth: “3D 
printing is already an important tool in our de-
velopment activities. By using this procedure, it 
is quick and easy to create samples, which give 
us a clear idea of the mechanical and optical 
features of the product,” explains Thomas 
Klenk, responsible for Product and Purchasing 
at Würth. “This technology allows us to actively 
influence the shaping of various parameters as 
realistically as possible. In the future, 3D print-
ing will play a greater role at Würth, in the  
production of small series, for example, and 
maybe someday even for larger series.”

After all, 3D printers are unrivaled when 
it comes to producing in a jiffy in cases where 
special tools, shapes and techniques would 
normally be required. This applies, for exam-
ple, to prototypes used by engineers, models 
utilized by architects, or even for requirements 
at remote locations. A prime example of this  
is Deutsche Bahn, the German railway  

Printing individual  
pieces plays an ever 
more important role at 
Würth in the product 
development process

Decorative items such  
as this vase are easy as 
pie for this technology

No longer a rarity: 
hearing aids produced 
by 3D printers

A  
 
 
 
t Würth, the 3D printer 
is kept in the museum. 
This is not because the 

technology is thought of as antiquated in the 
company – quite the contrary in fact. The ad-
vantages of 3D printing are put to good use 
here in the company’s “Screws and Threads” 
museum. This technology makes it possible to 
print individual pieces quickly, in order to rep-
licate screws from 600 years of screw history, 
for example. However, the 3D printer itself is 
missing from the collection of tools and ma-
chines in the history of screw manufacturing.
The reason for this is that production machin-
ery is still years ahead of 3D printers when it 
comes to the mass production of screws. Spin-
ning a screw out of a piece of metal or produc-
ing it by means of cold impact extrusion contin-
ues to be the number one choice in terms of 
quality and costs compared to using a laser to 
melt together several layers of metal dust, as is 
typical in 3D printing.
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company, which has set up a network of 3D 
printer partners where they can print spare parts 
for repairs directly on site at any time. Cable 
boxes, ventilation grilles, coat hooks and head-
rests are currently the most popular parts. By the 
end of the upcoming year, roughly 18,000 spare 
parts are predicted to come from 3D printers.

The manufacturer of sporting goods Adidas 
is also concerned with the immediate and swift 
execution of ideas. The first 5,000 pairs of sport 
shoes produced by the printer at the new Speed 
Factory will appear this fall. The company hopes 
this will drastically reduce the current development 
time of 18 months for a new model, thus allow-
ing them to react more flexibly to new trends.

A three-dimensional computer model of 
the desired workpiece is always required for 
the 3D printing process. A dress can serve this 
purpose just fine, as demonstrated by US danc-
er Dita von Teese in 2013. Regardless of wheth-
er it is a fragile piece of clothing or a colossal 
tool: the 3D model is first sliced into paper-thin, 
two-dimensional layers, which are then printed 

one on top of the other – sometimes with a liquid 
synthetic resin that hardens layer by layer and 
others with metal powder that is melted using a 
laser. Ceramics and plastics are also popular 
materials. But this is just the beginning – the 
technology is developing at full speed. 

This was proven recently by physicists 
from the University of Stuttgart. Using liquid pho-
toresist, they printed high-performance minia-
ture objects the size of 
a seed. The resulting 
nano lenses measuring 
500 layers thick were 
met with great interest 
in the field of medical 
technology for use as 
components in endo-
scopes. An entire house was successfully print-
ed, too, which sounds like something right out 
of a science fiction movie. It is located in Mos-
cow and stands as proof of what is possible 
with this newfangled technology. The entire 
framework was spit out in the span of a single 

ENTIRE HOUSES
ARE ALREADY
BEING PRINTED 

3D PRINTING BEING 
USED IN ARCHITECTURE 

The 3D printing technology 
is also useful for architects: 
thanks to 3D printing,  
construction engineers at 
the site of Sagrada Família 
in Barcelona are now able  
to transform the complex 
designs created by Antoni 
Gaudí into models for  
the twisted and winding 
vaults. This gives reason to 
hope that the construction 
started on the church back 
in 1882 might actually be 
completed soon.

In 2013, Dita von Teese 
wore the first-ever 3D- 
printed dress – along 
with matching 3D heels 
of course

Researchers are  
already dreaming about 
printing organs, bones 
and cartilage 
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day by an enormous printer. During the pro-
cess, the employees from a Russian/US start-up 
fed their crane-like printing robot a concrete 
mixture, which it then sprayed out one layer at 
a time. This was not only unbelievably fast but 
also incredibly cheap, with the costs per square 
meter coming out to EUR 260 including removal. 

The fact that a large share of dental 
crowns and hearing aids are produced by 3D 
printers most likely comes as no surprise to doc-
tors. Pills for epileptics that do not have to be 
swallowed but instead are printed in such a 
way that they dissolve in the mouth upon con-
tact with liquid are already in serial produc-
tion. Researchers are already dreaming about 
cartilage, bones and complete organs that can 
be printed. A team of US researchers has al-
ready successfully printed fully functional 
mouse ovaries, and initial attempts to repro-
duce blood vessels give hope that one day fac-
es, limbs or organs destroyed by accidents, ill-
ness or war could be customized and printed 
out for each individual.

Conventional con- 
struction is a thing of the 
past: this building was 
made with a 3D printer

Dental labs are also 
using 3D technology  
to produce large  
volumes of crowns

ROBERT FRIEDMANN
CHAIRMAN OF THE CENTRAL 
MANAGING BOARD  
OF THE WÜRTH GROUP

“Is there any company, department 
or employee that would not consider 
itself to be innovative? Innovation  
is one of the most misused words in 
our language, and it is not even 
able to defend itself. If we come into 
contact with something that actually 
surprises us because we could not 
even have imagined it until recently, 
that is when we are truly astonished. 
Printing spare parts? Now whether  
I would want to live in a house that 
was made by a printer is doubtful. 
For today at least, that is simply too 
innovative.”
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Guerrero
Negro Naica

Mexico City

Emiliano
Zapata

Veracruz

Cancún

San Juan Chamula

The city of Emiliano
Zapata is named after

the revolutionary hero
of the same name. He came 

from this region.

After Brazil, Mexico is
the country with the most
Catholics. Around 83
percent of the population
belongs to the Catholic
church.

The city of
Guerrero Negro is
home to the largest 
salt extraction plant 
in the world. Every 

year, 7 million tons 
of sea salt are 

mined there.

The sinking city: Mexico City 
was founded on soft ground 

and sinks 15 centimeters every 
year. Because of this, many old

buildings are crooked.

The carnival in 
Veracruz is world-
renowned. To kick off the 
event, the bad mood is 
burnt symbolically before
starting with the parades

and dancing.

The municipality of 
San Juan Chamula has its 
own legal system. According to 
Mayan tradition, men are allowed 
to have three wives at the 
same time.

Just off of 
Cancun’s coast, there 

is an underwater museum.
There, divers can appreciate
around 400 sculptures
created by the artist Jason

deCaires Taylor.

From 31 October
to 2 November, Mexico

celebrates the “Day of the Dead”.
People dress up and commemorate their dead

relatives with a festival.

Mexico
officially recognizes 62 indigenous
languages. Nahuatl, spoken by the 

Aztecs, and Yucatec Maya, spoken 
by the Mayans, are wide 

spread.

Crazy for soda:
the residents of Mexico drink
more soda than anyone else
in the world. Approximately 
163 liters per person 
each year.

The largest crystals
in the world can be found
in a mine near the city of 
Naica. Some of them can 
reach a length of 14 meters.

Mexico is famous for its
tequila. Around 260 million
liters of the liquor are 
produced annually.

Mexican
wrestling is called
“lucha libre” and
is very popular. The
wrestlers compete
against one another

wearing masks.

Würth 
Mexiko

HAHN+
  KOLB

Würth Baier 
& Michels

Würth 
Elektronik
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ILLUSTRATIONS BY MARINA AMREHN

Colorful sombreros, mystical Mayan temples and fiery tequila:  
Mexico’s culture is just as rich as its flora and fauna. Roughly  
124 million Mexicans live in an area five and a half times the size  
of Germany. The country is the fourth largest car exporter in the world 
and ranks fifteenth among the world’s most important economies.  
Würth Mexico was founded in 1990 with its headquarters in Emiliano 
Zapata. Since then, various other locations and subsidiaries have  
been opened throughout the country.
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WORLD WIDE WÜRTH

NEWSBOX

AWARD-WINNING 
ORSY® SUPER CASE

Every container for tools and pack- 
aging material should be as well 
thought-out and constructed: the 
multi-functional ORSY® system case 
was recently distinguished with the  
renowned Red Dot Design Award 
2017 and the iF Design Award 2017. 
The system case, made of scratch- 
resistant and durable plastic, can be 
custom outfitted with various foam  
inserts or system boxes. It is available 
in different sizes and heights.

www.wuerth.de/orsy

SUSTAINABLE 
MATERIAL LIFE CYCLE

Some building materials and raw ma-
terials are already becoming scarce. 
That is why the design concept Cradle 
to Cradle has defined the circular  
value chain as its guiding principle. 
This technical cycle for consumables 
shows a way forward into the future  
of the construction industry. The Cradle 
to Cradle certified quick-mounting sys-
tem Varifix® from Würth, a complete 
product range for technical building 
installations, was also installed in  
CARMEN WÜRTH FORUM. In this 
way, Würth makes it possible to  
experience sustainability.

INNOVATION AWARD 
FOR GRASS GMBH

Quality made in Austria and Germany 
– available worldwide. For more than 
65 years, GRASS GmbH in Austria 
has been a leading international devel-
oper and manufacturer of movement 
systems. The company, which has been 
part of the Würth Group since 2005, 
received the new “Innovation Award 
CRAFT® at the HANDWERK 2017 
trade fair. GRASS won with its Nova 
Pro Scala® drawer system.

www.grass.at
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20, 30, 50: 
HAPPY BIRTHDAY!

Several big birthdays are on the  
horizon: for example, Würth Kyrgyzstan 
is turning 20 years old, Würth  
Malaysia 30 and Würth France 50. 
Vive la France: Musée Würth France 
Erstein (right) is one of 14 European art  
galleries owned by the Würth Group 
and was opened in the Alsace region 
in 2008 next to the company  
headquarters of Würth France. The  
imposing building in France houses  
contemporary and modern art from 
the Würth Collection.

www.musee-wurth.fr

UNTIL 26 NOV 2017

WÜRTH SUPPORTS 
GERMAN PAVILION 

“Radical and brutal”: that is how the art 
magazine “art” describes Anne Imhof’s 
work for the 57th Biennale international 
art exhibition in Venice. The five-hour 
performance by the 39-year-old shoot-
ing star of the art scene is about power 
and powerlessness. For her work 
“Faust,” Imhof makes full use of the diffi-
cult conditions in the German pavilion, 
which is intersected by transparent false 
floors. The performers hang from the 
wall while two Dobermans await visi-
tors in a kennel at the entrance. The 
German Minister of Foreign Affairs,  
Sigmar Gabriel, praised the work, say-
ing that it helped to “shed light on social 
spaces and their centers of power.” 
Würth supports the German pavilion at 
the Biennale as a sponsor, with a clear 
stand: “Dialogue with the arts promotes 
tolerance and associative learning; it 
incites new ways of thinking.”

www.labiennale.org
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OH, HOW BEAUTIFUL
PANAMA IS!

Last year, new sluices were 
installed in the Panama Canal. 
Thanks to the collaboration 
between Würth’s customer Bosch 
Rexroth, who supplied 158 
hydraulic pumps, together with 
further experts from around the 
world, considerably larger cruise 
ships and container ships can 
now pass through the famed 
waterway between the Atlantic 
and Pacific Ocean.
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TWICE THE LUXURY

At first glance, it seems impossible: despite the 
seemingly smooth glass surface of the Park Tower in 
Dubai, each apartment and office is supposedly 
outfitted with a spacious balcony. A second glance 
reveals the recesses, whose intelligent design  
grants tenants a fantastic view of the heart of the 
Dubai International Finance Center. The real-estate 
company Damac built the extraordinary towers 
there –using Würth’s expanding foam.

WÜRTH  
CONNECTS THE 
MOST AMAZING 
OF STRUCTURES
What holds the world together at its heart? Goethe’s Faust failed to answer this  
very question. However, when looking at some of the most renowned structures in the 
world, the answer is quite clear: Würth connects. Be it the Panama Canal or the  
tallest wooden house in the world, be it a Ferris wheel or luxury towers on the Persian 
Gulf – the fastening products used to hold them all together are supplied by Würth.
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CANADIAN-STYLE SKYSCRAPERS

One building, 18 floors, 400 students – sounds like your  
ordinary student dormitory. In reality, it is far from it. The 
high-rise on the Vancouver campus (University of British  
Colombia) provides its residents with exclusively wooden  
living quarters, which are held together by ASSY® screws 
manufactured by Würth’s subsidiary SWG Production  
in Waldenburg, Germany. At a height of 53 meters, this is  
currently the tallest wooden building in the world.

ENJOY THE VIEW FROM ABOVE

Würth is part of one of the tallest panorama 
Ferris wheels in Europe: from the gondolas, 
you can see not only the far-reaching  
landscape but also the snap-fits supplied by 
Inox Mare, a Würth Group company. The 
Ferris wheel measures roughly 60 meters in 
height, is originally from the Netherlands 
and has already appeared in Paris, Lyon, 
Berlin, Bonn, Hongkong, and Rimini.
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We have already enjoyed several warm 
summer nights this year. This sparks a desire 
to barbecue and savor cold drinks outside –  
movie nights on the sofa are considered  
a waste of time, and going to the movie 
theater when it is 25 degrees outside is not 
exactly appealing. However, now you can 
watch your favorite films without missing  
out on the nice weather: with our instructions 
for building an outdoor movie screen, 
nothing else can get in the way of a relaxing 
evening watching DVDs under the night sky!

DO IT YOURSELF

FROM YOUR COUCH TO THE  
BACKYARD: BUILD YOUR OWN  
OUTDOOR CINEMA!

ILLUSTRATIONS BY MARINA AMREHN



Back:
Art for collecting by  

ROBERT 
LONGO 
*1953 in Brooklyn/New York, 
lives and works in New York

Untitled (Tiger Head No. 7), 2012
Charcoal drawing on mounted paper
Würth Collection

You do not necessarily have to go to a 
museum to encounter artwork by Robert 
Longo. Longo first studied art with a  
focus on sculpture in Florence and New 
York. He has not been an artist in the 
making for some time now though. He 
works as a director, produces music  
videos, plays the guitar, and plays in 
performance theater. Longo, married to 
German actress Barbara Sukowa, was 
celebrated as an international success 
early on in his career: in 1982 and 
1987, he was showcased at documenta 
in Kassel, one of the most important  
exhibitions for contemporary art. In 
1997, he participated in La Biennale in 
Venice. In 2005, he was presented  
with the Kaiserring award for art by the 
city of Goslar.

Photographs without a camera: Longo’s 
charcoal drawings, which are often 
based on photographs, are considered 
some of his most sensational works. 
Sometimes, these drawings are derived  
from other artists, such as the series 
“Freud drawings” for which Longo used 
documentary photography created by 
Edmund Engelman as a template. Other 
times, Longo takes the photographs  
himself. His charcoal drawings are pic-
tures over pictures, photographs trans- 
lated into hand drawings, which in turn 
have the effect of hyperrealistic photo- 
graphs. Even terrifying motifs such as 
mushroom clouds or the imposing tiger 
head appear aesthetic: strangely enrap-
tured, spooky at times, but always beautiful.



FRIDA, EYE 
TO EYE WITH 
THE TIGER
I like this picture especially because  
I really like cats. Cats are my favorite 
animals. I even have a cat of my own at 
home. But my cat is black and it has  
a white spot on its fur. The animal in the 
picture is a really big cat, a tiger. I see 
whiskers that are white. The tiger has 
long, pointy teeth and really big eyes.  
It is looking straight ahead, directly into 
the room here – or at whoever is look- 
ing at him. He has pretty ears, too.  
And a snub nose. The tiger is probably 
good at hunting. I am not scared though 
because I think cats are great. I forgot 
the name of the artist again. But I al- 
ready saw the picture once in the train 
station. You remember that right away.

FRIDA BÜCHLER  
from Altnau in 
Germany,  
7 years old

ART LOVERS




